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2025 Southeast Asia (Malaysia) Vending Machines &
Retail Industry Expo

2025.10.15-10.17 | malaysia-kuala Lumpur International

Trade Exhibition Centre (MITEC)

-.o 15,000+ . 20+ 150+
add Expected audiences I é forums I L Countries I (gg Exhibiting enterprises



ATE N\
=87l
EXHIBITION INTRODUCTION

Exhibition Name
2025 Southeast Asia (Malaysia) Vending Machines & New Retail Industry Expo

Exhibition Time
October 15,2025--October 17,2025

Exhibition Location
Malaysia-Kuala Lumpur International Trade Exhibition Centre (MITEC)

Organizations

Organizers:

Guangdong Chamber of Commerce of Importers & Exporters (GDCCIE)

China Advertising Association of Commerce Advertising Production & Display Committee (CAAC)
Automatic Vending Association Malaysia (AVAM)

Undertaking unit: GuangdongHuachuang Digita Intelligence Exhibition Co,Ltd
Co-organizer:

The Associateds Chinese Chambers of Commerceand Industry of Malaysia

Federationof Sundry Goods Merchants Association of Malaysia

ASEANRetail x0002_Chains & Franchise Federation

Malaysia Retailers Association (MRA)

Malaysia Retail Chain Association (MRCA)

Persatuan Usahawan Maju Malaysia (PUMM)
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The Southeast Asia (Malaysia) Vending Machines & New Retail Industry
Expo is one of the most professional and influential retail industry events in
Southeast Asia. It is jointly organized by the Guangdong Chamber of Commerce
of Importers & Exporters , the Advertising Production and Display Professional
Committee of the China Business Advertising Association, and the Malaysia
Vending Machine Association, and is hosted by Guangdong Huachuang Digital
Intelligence Exhibition Co., LTD. It has also received strong support from many
authoritative institutions, including the Malaysian Chinese Association - Economic
Research Association, the Malaysian Retail Association (MRA), the Malaysian Retail
Chain Association (MRCA), the Malaysian General Chamber of Grocery Merchants
(FSGMAM), the Malaysian Entrepreneurship Promotion Association (PUMM), and
the Malaysia-China Technology Service Center. Since its establishment, the
exhibition has been successfully held for three sessions in Malaysia, one each in
Indonesia and Vietnam. It has attracted over a thousand international brands to
participate and tens of thousands of professional visitors to exchange ideas. It has
become an important platform connecting global retail technology with the
Southeast Asian market.

In 2025, the expo will be upgraded again with significant investment. With the
theme of "Smart Retail, Empowering the Future", it will focus on retail
digitalization, intelligent technology, supply chain innovation and consumption
trends, helping enterprises to explore the rapidly growing retail market in
Southeast Asia. At the same time, the Retail Al Conference and the Malaysia New
Consumption Forum - Retail Leaders Summit, Retail Channel Marketing Summit,
International Store Design Conference, Vending Machine Development Summit
and a series of other industry conferences will also be held concurrently, jointly
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creating the top event in the retail industry in Southeast Asia.
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MARKET

| £235% economy The economy of Malaysia

‘One of the most stable econmy in Southeast Asia As an important economic hub in Southeast Asia, The land area is 330,803 square kilometers

‘Transparent & Open import and export policies Malaysia has witnessed a strong economic

‘Tariff concession development momentum in recent years, with its GDP I

. : , : o More than 35 million people
| Eﬁé‘\ politics growing steadily and continuously, making it one of
Stable polititics the most dynamic markets in the region.
.Complete and transparent laws It is 1,300 kilometers long from north to south
‘Open and inclusive economic policies As a core member of ASEAN, Malaysia's market covers and 320 kilometers wide from east to west,
-Stable political relationship between China and the Southeast Asian region with a population of 650 6.5 d £ latitude. It ;
Malaysia million. Meanwhile, through free trade networks such across o. €grees ot latituge. 1t1s a country

| 1% market as the Regional Comprehensive Economic Partnership which stretchesacross the oceans, with a per

‘Normative and high freedom (RCEP), it radiates to a broader Asia-Pacific market. Its capita GDP of 1 3,900 US dollars.

Excellent business situation well-developed infrastructure, multilingual talent

.One of the mostlt suitable for covering the advantage and stable business environment have

market in Southeast Asia attracted a large number of multinational enterprises

“';j‘ TR to set up regional headquarters. In addition, the ¥ gl
. ; government actively promotes Industry 4.0, the digital ; :
economy and sustainable growth, further enhancing o v

international competitiveness and making Malaysia an o
ideal gateway for entéir}icj;ﬁggggto expand into the 2
' Southeast Asian market. ) Wy ™
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EXHIBITION ADVANTAGES

The exhibition covers all business forms including intelligent retail devices, digital

payment solutions, product display technologies, cold chain logistics, cross-border e-

commerce services, etc., providing a one-stop connection for supply and demand

resources.

Gathering buyers from Malaysia, Indonesia, Vietnam, Thailand and other countries, we

deeply analyze the consumption upgrade demands and policy opportunities in ASEAN.

We will host the "Southeast Asia Retail Leaders Summit", the "New Retail

Entrepreneurship Competition" and B2B Precision matching events to promote

cooperation among industry, academia and research, as well as the implementation of

cross-border business opportunities.

Assist exhibitors in
marketing promotion
and seatch for agents

Organize exhibitors

to visit
relevant markets

B
&
Language

translation is
provided on site

=

Major retail/chain
associations and
buyers are invited
from Southeast Asia

8z

Assist in handling
the exhibition visa

m

Display and
Promotion in the
exhibition hall all
year round
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HIGHLIGHT OF THE EXPO

Organized by the
buyers platform

The Malaysia Top 100 Dealers
Alliance jointly hosts and
concurrently holds the Malaysia
Top 100 Dealers Conference
and Award Ceremony
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More than 5000 dealer

entrepreneurs and executives with

strong purchasing power will
attend the exhibition and summit

to deliver speeches, exchange and

discuss business opportunities

5000+ CEO From
enterenterprises

Purchasers from over
20 countries
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Bring the latest information in
the industry, the most valuable
retail trade show

Latest show

Vietnam, Indonesia, Malaysia, Thailand,
India, Cambodia, Singapore, Egypt,
Saudi Arabia, Poland, the Netherlands,
Spain, South Africa, Kenya, Algeria and
other more than 20 countries buyers

Local Government and 40+
business associations support

With the support of the national
and state governments of
Malaysia, over 40 highly relevant
industry associations have
officially issued documents in
support

_______
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It is jointly hosted by major
state-owned enterprises, public
institutions and associations, and
actively participated by senior
executives of enterprises, top
experts and government units

Authoritative
industry forum

More than 100 e-commerce
platforms MCN organizations

More than 10 e-commerce
platforms, over 20 MCN agencies
and more than 1,000 well-known
online celebrity live-streaming
hosts provided on-site support

We will carry out precise
industrial media investment to
create full coverage of the
whole network

Media placement
through the network



RAMER REVIEW
EXHIBITION REVIEW 2024SAVM Audience composition

" e Professional visitors from over 20 countries around the world
2024SAVM Com pOSItlon Of eXh I bltO rs SAVM to become the most influential retail exhibition in Southeast Asia, the 2024
exhibition attracted over 20 countries and regions including Vietnam, Indonesia,
Malaysia, Thailand, India, Cambodia, Singapore, Egypt, Saudi Arabia, Poland, the
Netherlands, Spain, South Africa, Kenya, and Algeria. Among them, more than 5,000

Cover the entire retail industry chain

As a barometer of the retail industry market in Southeast Asia, 2024SAVM focuses
on the entire retail industry chain, including smart retail devices, digital payment
solutions, cold chain logistics, product display technology, and cross-border e-

commerce services, to achieve true one-stop direct source procurement and high-

professional visitors from Malaysia attended the event. Including national-level

government super-large-scale procurement.

uality product direct procurement for retail buyers. ) .. . o
qQualty p P y The audience is interested in the exhibits TOP10

Business Automation
Display and exhibition
Payment and cashier system

Commercial cold chain

solution 26% Exhibitor Evaluation
. . . . . Franchise chain [
< diti Exhibitors of this session said they discovered new . .
OIIMOBIHES customers at the exhibition 95% Commercial space design

Whole-store packaging marketing

The exhibitors of this session expressed satisfaction Commencil liantine b
with the exhibition effect 98% T

Exhibitors of this session have completed or are
considering renewing their booths for 2025 99%

and retailers
25%

E-commerce services

Storage equipment

On-site review
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—. Smart Retail Terminal and Information Technology Exhibition Area

Intelligent cash register all-in-one machine, facial recognition payment cash register, self-checkout machine, cash register, POS all-in-one machine,
self-service ordering machine, smart cash register system, ordering system, automatic product recognition, scanner, barcode printer and consumables,
electronic shelf labels, electronic price tags, interactive terminal, touch all-in-one machine, transparent screen, intelligent display screen, LCD splicing,
advertising machine, etc. Smart store solutions, smart retail solutions, customer flow statistics and analysis systems, big data analysis systems, cloud

storage, big data cloud management platform systems, digital marketing, POS, ERP systems, omni-channel solutions, etc

—. Self-service vending equipment exhibition area

Food and beverage vending machines, smart vending cabinets, Al door opening cabinets, self-service catering machines, meal vending machines,
juice vending machines, fresh food vending machines, self-service ice cream machines, self-service coffee machines, automatic medicine vending
machines, hotel vending machines, automatic water vending machines, automatic ticket vending machines, self-service lottery machines,
comprehensive automatic vending machines, unmanned supermarkets, gacha machines, blind box machines, lucky bag machines, doll machines, gift

machines, sugar Fruit machines, lottery machines, self-service printers, self-service jukeboxes, self-service massage chairs, etc

=. Retail display props and packaging exhibition area
Intelligent shelves, cabinets, display cabinets, product display equipment, display props, signboards, intelligent cash registers, intelligent shopping

baskets, anti-theft systems for goods (EAS), anti-theft devices for entrances and exits, anti-theft devices for video surveillance, space design, lighting,

packaging materials and equipment, etc

4. Retail brand exhibition area

Chain brands, supermarkets, shopping centers, department stores, specialty stores, convenience stores, community supermarkets, Bottled/canned

beverages, mineral water and distilled water, small-packaged convenience foods, rechargeable products, kitchenware, restaurant supplies,etc
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Media resource
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It has established a cooperation mechanism with 2,000 media around the

world to provide one-stop international communication services.
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% E‘ I1 '3 i - , Iﬁl I..'._ 5 g advertising in large shopping malls and offline magazine promotion.
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T | ri Fal I F=% i e m= . 5 TRl I |L i'i ' n, manufacturers, commodity suppliers (brand parties), large shopping malls
i i — i - A% K 1 | and venue operators (point parties) overseas related exhibition publicity,
' = iy e R an. = - WY = e i professional and mass media news release.
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SOMF PURCHASFEFRS

FE  |[RER Fe  |[EER Fe  |[ER
1 |CONG TY TNHH NHAT LONG 1 |SAKURA VENDING SERVICES 1 |PT. Intraco Penta Tbk
2 |VENDING MACHINE 2 [TAIHUNG YEN 2 |smartven
3 |Cong Ty TNHH Vending 3 |CONG TY TNHH MAY BAN 3 |PT VM INDONESIA
4 Machines Viet Nam 4 Cong Ty TNHH Dich Vu Ban 4 Danpac Mart
CONG TY TNHH GOLD RAIN 5  |Hang Ty Pong V Rich 5 |SYCA
6  |SMART VENDING 6  |VAN PHONG DAI DIEN CONG 6  |PT. Monster Mac
7 Céng Ty TNHH Minh Khoa Vending 7 TY CO PHAN VENDING 7 PT AVM International
8  |HANG Ty DONG LINH GIANG 8  |[MACHINES VIET NAM TAI 8  |PT Spirit Inti Abadi
9  |CONG TY TNHH MAY VENDING 9  [THANH PHO HO CHi MINH 9  |Heiya! PT. Mitra Vending Indonesia
10  [HANOI 10 |CONG TY CO PHAN PAU TU 10  |PT Caffe Pierro Indonesia
11 Cong Ty TNHH Kv Vending 11 PHAT TRIEN VIET NAM 11 BLUEmart Indonesia
12 |CONG TY TNHH MAY BAN 12 |VENDING MACHINE 12 |vendkiosk
13 | HANG TU PONG MINH LAM 13 |CONG TY TNHH NHAT LONG 13 |PT Softorb Technology Indonesia (STI)
14 |CONG TY TNHH MAY BAN 14 |VENDING MACHINE - CHI 14 |GEA GETRA
15 |HANG Ty BDONG AB 15 |NHANH TAI TRA VINH 15  |jumpstart coffee
16  |CHI NHANH CONG TY TNHH 16 |CONG TY TNHH MAY BAN 16  |SM VENDING SDN BHD
17 |NHAT LONG VENDING 17 |HANG TU DONG MINH LAM - CHI NHANH HA NOI 17  |ETIKA VENDING SDN BHD
18  |MACHINE 18  |CONG TY CO PHAN MAY BAN 18 |VISOLUX
19 |Céng Ty TNHH May Ban Hang 19 |CAFE VA DO UONG TU DONG SKYLINE 19  |WE vend
20 |24h 20 |CONG TY TNHH MAY BAN 20  |Nuvending
21 CONG TY TNHH HE THONG 21 Nuvend 21 VRZ vending
22 |BAN HANG TU DONG 22 |PT. Monster Mart Indonesia 22 |AR Vending
23 |CONG TY TNHH SAKURA 23 |ATLAS 23 |VPS Vending
24 |VENDING SERVICES (NHA THAU NUOC NGOAI) 24 |PT. Aksa Generators Indonesia 24 |Vechnology
25  |CHI NHANH CONG TY TNHH 25  |PT. Mesin Kasirindo Perkasa 25 |TS Vending
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SOME PURCHASERS

BARMRS

FS  |RWEiR

1 Vendsmith

VMSM

2
3 Quickvend
4

Vendpower

Juz vending

6 Smart vending

7 SpaceX

8 AIC vending

9 Atlas Vending

10 |VS Vending

11 AY Vending

12 |CVS VENDING

13 MVM VENDING

14 |GO VENDING

15 IAS VENDING

16  |JV VENDING

17  |CLC VENDING

18 |MACHINE

12 Carrefour

13 Hypermart

14 Hero & Giant

15 Lotte Mart

16 Food Hall

17 Ranch 99 Market

18  |EDBAEERBTH

BIRIERS

FS  |BEIR
1 Farmers Market
2 Sinar Supermarket
3 Grandlucky (Brastagi)
4 WKEBGET
5 Kem Chicks
6 Papaya Supermarket
7 Ramayana (Robinson)
8 Matahari Dept. Stores
9 SOGO
10 Metro
11 Central Dept. (Z=E)
12 |Seibu
13 |Debenhams
14 ndomaret
15 Alfa Mart
16 Circle K (Z£/)
17 |7-11 &)
18  |Star mart
12 Yomart
13 |ACE Hardware
14 |Index Home Center
15  |Gramedia
16 |BERE a8
17  |Century Healthcare
18  |Guardian

BARIERS

BIRIERS

FS |[EWER FS |EWERR
1 Lawson 1 Gourmet Supplies Pte Ltd
2 smartven 2 ALPHONIC TECHNOLOGY SDN
3 Watsons 3 CVS VENDING SERVICES
4 Kopi Kenangan 4 Xprint
5 Cerita Roti 5 Dropfoods
6 Chigo 6 Kootoro
7 Kenangan Manis 7 GRN Ventures Co.,Ltd.
8 Es Teh Indonesia 8 2L BERSATU SDN BHD
9 Gildak 9 Happy Ice Sdn Bhd
10  |anji Jiwa 10 |Dong Ba Mrket
11 Kebab Baba Rafi 11 Maximark Shopping Mall
12 |Mixue Ice Cream & Tea 12 |Parkson CT Plaza
13 |Rocket Chicken 13 |Bai Chay Commercial Cente
14  |Sabana Fried Chicken 14  |BAMBOO
15  |SIMHAE Korean BBQ 15  |Sunwon
16  |Subway 16 |YUIJIE
17 |Traffic Bun 17  |Mayora Indah
18  |smartven 18  |Riana Utama Teknik
12 BIOQIST GLOBAL TRADE 12 TSE
13 |Vendcater Solutions 13 |TPA
14  |Savico Megamall 14  |PT Indomarco Prismatama
15  |Sinergi Setia Berhad 15  |CV Global Internusa Lestari
16 |Hom Market 16  |Coca-Cola Amatil Indonesia
17 BHD 17 Mayora VCCI
18  |LM Solutions Shd Bhd 18  |Qube Apps Solutions Sdn. Bhd.
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BOOTH AND BOOTH FEE

Special booth (36n7 at least)
Price : CNY 4090/t

Booth configuration: Refers to an open space without any configuration, which
requires self-design, construction and decoration. The net floor fee does not include

the special decoration management fee and electricity charge collected by the
exhibition hall.
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Standard booth
Price : CNY 39800 /each .

Booth configuration: Booth company English name fascia board, booth partition
board, 1 British power socket, 2 folding chairs, 1 consultation desk Carpet,
wastebasket 1, fluorescent lamp 2

BUSINESS CONSULTING
L ESteie)

Southeast Asia (Malaysia) Retail Technology & | October 15th - 17th, 2025
Supermarket Equipment Expo 2025

Southeast Asia (Malaysia) Retail Technology & | July 24th - 26th, 2026
Supermarket Equipment Expo 2026

Southeast Asia (Malaysia) Retail Technology & ' September 4th - September 6th,

Supermarket Equipment Expo 2026 2026
Southeast Asia (Malaysia) Retail Technology & = October 30th - November 1st,
Supermarket Equipment Expo 2026 2026

Contact:

Kevin: +86 17576050214
Whatsapp: +60 112789 9483

Contact:
Tracy: +86 18613051568

Room 2210, No. 351, Tianhe Road, Tianhe District, Guangzhou
www.aisacve.com 400-698-0020



http://www.gdccie.org.cn/
http://www.gdccie.org.cn/
http://www.gdccie.org.cn/

LOOK FORWARD
TO WORKING WITH YOU

RIS SIERATE

Tell:+86 400 698 0020
Add: No.351 Tianhe Road, Tianhe District, Guangzhou City, Guangdong Province, China




